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Laryna N.B. Intercultural communication as a phenomenon of influence on the
relations between subjects of powers of public administration and political activities

The author of the article analyses the aspects of intercultural communication and proves the
particular point of view regarding such nature of communication. The article examines the
conceptual ground of communication theory and practice, as well as the nature of origin of
perception stereotype and prejudice in intercultural communication.  With a view to the profound
disclosure of the notion of stereotype there are the following ways for formation and adoption of
stereotypes:

1. As the result of socialization and enculturation;
2. In the process of personal communication with the circle of closest people;
3. As the result of limitation of contacts and information;
4. Through mass media.
The article separates the notions of stereotype and prejudice.  The latter is defined as a hostile

attitude towards the representatives of other groups, their culture and to any other factors,
connected to their activity, behavior or social status. Prejudices emerge as the result of incomplete
or perverted understanding of the object regarding which the opinion is shaped and most often are
included into the culture as normative testament.  Apart from that, the article brings forward the
notions of ethnocentrism and multiculturalism, where ethnocentrism is characterized by an outlook
on life through the lense of values of the particular ethnic group, which is considered as the
standard, meanwhile, multiculturalism is characterized by the idea of harmonic cooperation of
different ethnic and cultural communities in cultural pluralistic society.

The article concludes that:
1. The main goal of communication should be reciprocal understanding of  culture beams and

tolerance to the individual features of each culture in particular.   This process must be accompa-
nied by the expansion of multicultural mentality of modern people.

2. The most important ideals in information space of the modern culture are spirituality, moral-
ity, creativity culture and personal growth.  Dialogue of cultures contributes to their efficient devel-
opment.

3. Moral culture in practice crystallizes in the moral creative strength of each person.  This
strength foresees the process of self cultivation, regulation of social relations in accordance with
the moral priorities in the particular cultural and historic conditions.

Key words: communication intercultural, political activity, state administrative activity, sub-
jects of imperious plenary powers.


