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Novachenko T. The essence of the modern leader-a leader in the context of its authority
For realization of power in the XXI century where the reality of a constant dynamic change,

thanks to which the risk, but also there are newopportunities, the Managers hould have a resource
that must be significant to the artist. Such a resource is determined by the leader's authority and
leader in one person. According to the above-mentioned socio-psychological nature of the authority
of the head of the leader can be presented as follows: components of the elements, namely: the
official and personal, where the latter is also governed by the professional and moral. Post – it
formally, the administrative efixed place of the worker, which provides for the performance of
official duties and the right of the head of manage the team, which is authorized by the higher
authorities and fixed legally, that getting the position of a person formally it is considered aut
horitative. I nother words, the person receiving the position, in fact rewarded authority – a bonus,
the ownership of which enhances the right and the ability of its owner, to exert influence on the
subordinates, at the sametime act at the irownd is cretion. However, the time passes quickly, “the
authority of the chair” ceases to operate and subordinate all a closer look to the media office. It is
obvious, that the integrity of the image of the leader, the leader must complete the professional
and moral component of the authority. It is clearth at the professional authoritys hould be forme
dont he basis of a high level of competence of the head of his personalability to solve a certaincl as
of professional tasks, that is, the aggre gate of the competencies required for effective activity oft
he chief-leader.

There fore, in order to societal changes were successful want the person who will be able to
change the approaches and in the state administration bodies, in particular:  of control for people
to faith in the people, by the orientation of the short-term Outlook for strategic thinking, from the
response to the activity, independence, responsibility, etc. I not her words, the professional
authority of the head of the leader is base don the fact that he organizes its activities in accordance
with the interests and needs of the population throught heprocess of perception of the results of
the iractions and theres ponsibility for them, on the basis of humanethics, competence, personal
and individual properties. The consist en timplementation of the go als and values of the dominant
leader, which he takes as a basis of their liveli hoods, and thee valuation of its results, turns his life
in the process of concessions, conveying the sample for imitationin a society that all ows us to
assert the authority of the Manager's personality.

Key words: authority, Manager, leader, leadership.


