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Bikulov D. Interests of vertically integrated corporation influence to the decision of
local self coverment

The article is devoted to the problem of influence of large vertically-integrated corporation to
the local communities and territories development and decision making. Vertically integrated
corporation is considered as main source of welfare of the region. This idea is in the basic place of
integrated corporations in economic and social spheres of the territorial communities. Corporations



   

132

stipulate financial growth of the regions through generating new money flows (as earning, taxes,
outsourcing services and other). Corporation form new technological culture as a bearer of up to
date technical knowledge. They are put on new culture of consumption through new qualities of
goods and services that are worked out in tough competition. In the examples of Ukrainian cities
and leading industries branches showed big influence that act from companies to regions and their
inhabitation. Metallurgy as a main branch of Ukrainian industry act as main money source for state
budget, sole source of earning for hundred thousand peoples in Ukraine. This article describes as
poor situation in the world steel market stipulate decrease of social standing in the communities
and stopped development of municipal infrastructure. Local government balances between harmful
impact to environment (“externality” as known in theory of institutionalism) and all the benefits
that are get society from corporations. Vertically integrated corporation is a company what
controlled source of recourses, industrial factors and marketing network.

Large corporation is a best potential partner of local government. However such partnership is
not very reliable and profitable for local communities. Business interests are in taking all the best
from industrial process and place all waste out. Local government must keep interest of the society
and make frames to companies in their competition for market or resources. Access to resources
(especially secondary) has to become main argue for local government for motivation of the
companies and could make them take serious social and economic obligations.

Key words: local government, corporation, vertically, development, integrated, metallurgy,
industry.


