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Skriabina D. The Mechanism of Public Regulation of Innovative Technologies in the
Area of Foreign Economic Activity

In the article the modern innovative directions of development of foreign economic activity in the
state are proved. Organizational aspects of realization of different forms of electronic commerce in
the area of foreign trade activities are investigated and the main components of the mechanism of
public regulation of this sphere, as an innovative direction of foreign trade are defined. Features of
public regulation of modern systems of electronic payments and an exchange of financial data in the
sphere of international payments are revealed. Ways of introduction of new technologies to the
sphere of international transport and the direction of their public support are outlined. The
mechanism of public regulation of innovative technologies in foreign trade activities is offered.

Thus, in modern conditions the perspective directions of development of foreign economic
activity, innovative for the Ukrainian business, are: development of electronic commerce
(distribution of practice of use and formation of information B2B platforms – “Business to
Business”, B2C – “Business to Consumer”, C2B – “Consumer to Business”, B2A – “Business to
Administration”), distribution of a network of electronic payments (for example, development of
SW FT system), use of innovative forms of international transport (multimodal and container).

The main elements of public mechanism of regulation of innovative directions of foreign
economic activity in Ukraine can be: standardization of electronic transactions; development of
electronic commerce infrastructure; settlement of use of a digital signature; protection of transfer
and storage of electronic data; development of modern forms of the organization of information
networks; stimulation of consumers to electronic operations by improvement of legislative base
concerning consumer protection; assistance to the conclusion of agreements in the sphere of
information technologies; improvement of legislative base concerning settlement of responsibility
of the parties at the combined transportations; debugging of system of mutual settlements,
registration of transportation documents and customs procedures at the combined transportations;
a regulation of the rights and duties of operators of the mixed transportations; definition of an
order of compensation of harm from not preservation of freight of a rolling stock and etc.

Key words: public regulation, mechanism, foreign economic activity, innovative technologies,
electronic commerce, electronic payments, innovative technologies in the sphere of international
transport.


